Marketing

v unngxe n Suvardmnio

v BONEI MOVEIS «pe0UCIRG

¥Ohin OE EvO ApBPO NEH-

oBinoy, THTE oiyoupo B
[fdfovios Quies nus ypaupes 8o owol-
YOTE 10 cHappy», Tou Pharreld Williams.
Ot 1000 WiIO TV =NpOVPOTIKG KoAA-
- pougikh Tou, axd yia tous atl-
wous. To TpoyoUsl QUTO NOoU KUpIohE-
KUKG «ECNOCE TopEios 1o 2014, pod-
ZE1 va Eivon yPRappEVO Ndv OF insights
EQELVOS NOU ANOTUNLIVOLY T0 VEO Npa-
ik TV OUYXPOVISY. KOTOVOMOTEN KOl
Kupiws, v millenmials. «Clap olong
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BRANDS & HAPPINESS
H avalntnon tns gutuxias
aAAader to marketing

‘O)o Kal NEPICOATEPO PAPKES NYETIKNS EUPEAEIQS ENEVBUOUV OTIS EVVOIES TNS «EUTUXIQSY KAl
s BenkNs pauds otn {wn. H xapd, n eutuxia, n @pon anod Tous WHOoUS TwWV KATavaiwTwy
TOU QyX0US VIO TNV EKNANPWON GUYKEKPIKEVIOV NPOTUNWY K4l N SUVEITQOPA otn Snpioupyia
EVOS KOAUTEPOU KOOWOU, Unaivouv otny kapsid s ENKoIVwVIas.

if you feel like hoppiness is the truthe,
Mel o Williams war o 18-34 opaua-
pouy Eovad kot Eova. Tuxaio: Makhoy oxi.
To 13,9 exor oviimung (ns
ovakoya streams) noyroopiws OF £vg

15 oW

xpévo, BEBVOUY 0T 10 payoud! ayyiEe
KONCHO EUOIgENTN xopbn. ORICYDOPGL-
LXiOs Cnws Tei-
VE| VIO YIVETON O ITIREE I L
pEVaAMN pEpiGa avE v, Efvar npo-
POVES OT1 N0 VEQ TOON OVOBUETOl KO
OROKPUOTOAOLVETD KOl O KOOROS Tou
marketing Sev Bo pnopo Vi LIEIVEL
aSIaQopos OF 0 Tétma EEEMEN

VIOS W EVVOIO TS

, walivation |
= lp__rw ;_"_'.' "'I""I (-

Mapues oto Spbuo

NS EUTUXiaS

And o «0pen Happiness» tns Coca-
Cola, ws 1o npoogaro «wloy will take
you furthers tou Johnnie Walker,
noikg eival 1o brands exeiva nou
enevBUOUY OTNV EVVOIO NS ®EUTU-
¥iosy ko otn BeTikA pond omn Jeah. To
concept Bev eivan Havolpyo, KaBws
10 marketing Novio ENXEIPOROE v
OUVEEDE! NPOIOVTO KOl UNNPECIES
LE TIS EVVOIES OUTES, i0wWS GUWOS PE
pia nio Eudaipgovikf NPoogyyion.
Trw teheutoio Seroetia. n évvoia tns

MarkefingWeek




H ANAZHTHZH THZ EYTYXIAZ AAAAZEI TO MARKETING
Hu/via:25/11/15 Méoo: MARKETING WEEK ZeAida: 17

CEUTUXIOSk YEOD and thv ondwinon
noAhiov OyoBcov, £xel Buoe  BEon
s oWV EUTUXIO WS CUvaigBnyotikn
mnpdinta. Me oha GO0 pnopodv va
OUUNELIANEAOUY OF EvO TETOIO Nhai

oo, «To Johnmie Walker peoa ang v
wopnavia “Heep Walking™ Exel ouv-
SEBE] UE MV EVVOIO NS MPOCWIMTIKAS
npoddow. Ovias £ve Npoidy Nou EEE

AlogEral HEOO OT0 XpOVO aroACLE -
VIS TOV QUyxpove dvBpwno, Epxerai
VO ENOVOSIOTUMGITE! TNV EVVOId NS
npoddour, pas Aéel n Mapia Méoxou,
Category Development Manager On
& Off Trade, Customer Marketing s
Diageo. AVTOSs y10 TN VEQ RoPNavia
o Johnnie Walker, «lio rov dvBpoars
TOU ORLERA TO VO NPOOSEUCE] MOpOLE

[ONOINOE Y1Q Npwin popd o 2006 10
poucikd event oHUEpo Senkns Evép-
yeios», @etos n Hugpa Beuxns Evep-
yEI0S ERAEIOE 10 xpovia kal, GNws
ermanpoiver n M KGAou, Exer nOBIE
PLIBET WS N PEYOMITERN VEQVIKA Jou-
omn y1optn oty EAAOGD.

MNpoogato enions NOpaSenyua onote-
Ael 1o brand Nescale, pe i vig, nayko-
open kapnavig «Good morming worlds,
Bncupyio s Publicis. H koundwio
ONOTEAEITO and Evo 360 RiviED pE
npOYROTIKOUS OvEpwnous and Siogo-
PETIKES XLPES NOU EERIVOUY TNV NUEPD
tous pE o kouna Mescale. tpayou-
Euwras 1o Don't Worry 1ou Madcon
tfeaturing Ray Dalton) xpnoiponciu-
VIOS KOBNUERIVO OVTIKEIHEV WS HOU-

10pen Happinesss s
a-Cola hovoopioénae

10 2009, onoTEAWVIOS

TV NOYRGSHIE NAMPERRA

marketing ths papros.
EB, oiypétung

and v Kapndvia
«¥iss Happinesss

nou AavoopioBnae 1o
nokoraipl, OgEpLIpEYT
ora 100a yeviBiia Tou
Erdanpou pnounaiie,

VEI OMUOVTIKG. SIOMIOTGWVYOULE Guies  Gikd Opyowva. H EKEEREON 1OU ROy OU-
OTI N X0Ppd QOTEAE! KUDIOPX0 OTOIXEIc  BIoU Eival ERNVELSHEYT and 10 «cup
o Swobpownt npos vy npoodo, Autn songe oo onoio millennials xpn-
v gAY OTOV OpIOL0 NS Mpoodol,  CIPCNOIoUY EVa NOTAPRI (WS PoUaIKG
Epxeral va Siomnewoer 1o Johnnie  opyovo. Autol nou awohouBoly 1o
Walker péoo ond v Honvoupy rov  Facebook pnopoluy vo noporchoutn

wapndwvia “Joy will fake you further”,
MoU AGYOODITINKE TF NOYKOOLID £
nedo ro Fentépfimo rou 201 5x

Exovtas nén yioptooel ta 10 xpovia
s «Hpepas Setiwns EvEpyEass, n
Amita Motion tns Coca Cola Tpio Egi-
Mo Eivon Eva Elknvikg brand nou EExi
VNOE NOMI VEPIS WO XUCEI NOvw ot

CoUY 1O BIVIED PECW TOU sSmartphone
ono onMadnnote ontmn ywwvid, Biw
VOVTOS U0 KONVOTOUE KOl ELNEIRIQ nou
cuvBEETDN OpEco pE To newsfeed Tou
Facebook. Mpékenar ya v mo npo
CPOTN ONa o CEPd EVERYEIWY TOU
Mescalte, n onoid £xe1 WS OHxXO Vo
MPOOENKLOE VEOTEROUS ROTOVOAMUTES.

Wit
PURTIRA

ARER WALE

And tn viao
Kopnavia
adoy will
take you
furthers,

Tou Johnnle

EVWoiO tns Benrotntas. Unws pos ke

n Meskivo Kakhou. Marketing Manager T KAGVEI TOUS avBpwnous
Yupow s Coca Cola Tpio Eguhav, 1 EUTUXIOPEVOUS;

Amita Motion iofgnoe outn tn oteon  ME oroxo vo OVORQAMAPE! [ NPOYLO

frons ond to 2003: «H otpogn outh
ESLI0E LEYGAN cafinon oro bmnd, (-
VOVTOS B0 MGV ROTW OTOV IDON0 LE Tov
OO0 OVTILETCINEDULE TNV KOBNUERI-
VOIMTD Los. AwbERT XpOVia LIETd, LNo-
POULE WO NOULE Mws EUOOTE NAECY O
emionuos “Xopnyos Senwns EvEpyewas®
OF LNG EMoxn Mo of VEOL EXOuy gvd-
VRN OO REQICCOTERN SUVOLN, XIOULIOD,
EVEDYEID KOt QICIoSOEID IO va Moay-
LaTononcouy to oveypd rouse, eEmaon-
poiver won eEnyel: «Oi VEOI ATaV Navia
o fooikd koo tns Amita Motion. Kai
YWWRICOULE NLs O VEO! JPaxvouy yio
brands nou Bo Tous EvBoUOI0OOUY,
Ba tous guobouwy T Siobeon, Ba tous
&woowy Bovapn, moobotio kol Bo
[OUS NOgoIpUvoLy Yo Joouy T fwh
ous otg pobipou.». Me Quto 1o OKE

NTIKG (WS YWIOLoVD, N Japka npoypa

MorketingWeek

TIKO EXEI ONPERS ONPOOIA YIO TN YEVID
v Millennials kKO Nws N OvTidngn
[OUS ¥IO TNV EUTUXIO ENNPEAdEl TO
marketing. n ZenithOptimedia GIEEN-
YOYE LEYOAN EPEUNVT OO 30 TETPOUNVD
tow 2014 und tov Tithe «The Pursuit
of Happmessx. ZT0X05 Ntov N ovakda
AU WO ONOTUNLWON Ty INSIghts. EXEi-
VL Nou npoodiogidouy tnv Evvora s
EUTUXIOS ¥I0 TN YEVIO TV VEWWY EVINAI-
KO, TOU MO ONROVTIKOU 105 KeIvoL
O ETOIPEIES O ONOIES KOTOVOOUY Kahl-
TEQO NLrS OKEQPTETON KO OULNEDIPEDE-
Lo QUi N yEVIG wal Npooapuodouy 1o
EMIXEIPEIV TOUS OvaAeyD, EXOUV [IEyO-
AUTEPES MBaVOTNTES EMNITUXIOS TWHQ,
akid ko pOrponpoBEOUQ

«HOVIE EpWTa, OX1 NOMEPO» BIoKN
pucoav 10 «naib Ty AouMoUE VR,
COEORMOVIOS OOV KOOWO POUTIKES KOl

Walker

Eutuxiopévor Millennials

» MAoboEies: Oool éxouv Tov ENEYXD TNS
HOpIEpOS TOUS, Eppaviloviol watd 56% mio

EUTUXIGEVOI.

TOUS EpYEVNEES.

tous Jwns, eppovilovion kotd 35% mo
EUTUXICUEVDI.

eivon Kotd 56% N0 EUTUXIoUREVOL.

Mnyn: ZenimOptinedio, « The Pursurtl of Hopoimesss

QuroyEVEIOKES OXEOTEIS: O) navipepévol
eival Katd 16% mo eutuapévol o axéon pe

@iAio: Ooo Exouyv 1oV EXEYXO TNS KOWWVIKAS

EnmiBiwEels: Ooo anohouBouy 1o dvelpd tous,
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(POITNTIKES ENOVOOTAOEIS. N0 TN yevid
twv "80s 10 poto oy ework hard, play
hard» kol yio T yevid twv 90s n gpd

an-®AEIGI ATAY N NPOCLWIKG ENCUXIO,
UV PE TN £peuva, o Millenrnials
EIVOI N YEVIO LE TIS NEQIOOOTERES ENI-
MOVES KO ENEUBEDIO OF OXEON JE OMES
1S NPCNYOUUEVES., ENIGNS GUWS Exouy
s XTUNNEED: CRANPA anNo T NOYKOGIO
cIovopIKn Kpion. Eved &ev Badouv ta
¥OOPOTT KO TOV MAOUTO LS NPLTn Npo-
IEpOIOINTA, WOTOo0 GEV anoknplua-
COUY TOV Oy yia NPOOLIMIKNA ENTu-
xio, H owovopikn oveEoptnoia eival yi'
OUTCUS PEOO EREYXOU TOU NENPLIPEVOL
TOUS KOl S1I00@Aakons s nodimipns
EAEUBERIOS Tous. Na tous Millenmials
N EUTUXIO EQXETON RECO QN TNV EAEL-
Bepia wot tov EMEyXD. ET1o Spduo yia
Iy EUTURIO, avokapBavouy ypnyopa
OV EREYXO TNS {Uons tous Kol SIOxEr-
pifovial TN OXEON EPYOOIOS-NPOoL-
nikfs fwns. e ovtiBeon pe npon-
YOULEVES YEVIES Nou niedav evaviio
OE poyPous ko epnadia otny npo-
owrmKnN Tous Exmppacn, o Millennials
QoBaVOVTOl VO EXOUV TOON NoM EAEL-
BEQIO ADYLW TNS YNEIOKAS NEOYRaTIKG:
mas, nou BEtouy o ifion ta Sikd Tous
Gpa. Mo Vo VIooUY EUTUXITHEVDL. O
Millennials xpedfovicl va Kpivouy ol
G101 T EVOl ONpOVTIKO KO T1 OX

Eutuxia otnv Enoxn Ins
OIKOVORIKAS Kpions

O Millennials Biovouy tn xeIpoTeEpn
CIKOVOURN U@EOn pPETG 1o Great
Depression tou 1930

H pEon avamuEn oTis OVEMUYPEVES
OYOPES 10 TEMEUTOID 15 Xpovia ayyifel
poMs 1o 1,99, pE 10 6 an 1o TEAEU-
toio ¥ xpowvia va Eivor KO ano 1o
HETD Opo. O VEOI dvBpwnon mpofikn
HOTIEOVIO yio th Petdfoon tous ano
T ERNOISELION OTNY ayopd EpY0oIos.
eviw BAENOUY TS BIKES TOUS EpYOOIO
KES BEDEIS VO EIVaI NG TIS NEWIES NOU
Bawonouy. Map’ Ghes CpwWs TS SUOKD-
AES QIMOVOLIKES OUVEAKES OTIS ONDIES
HeEyarogav, o Millennials” éxouy
NEQICOOTEPES ENADYES Kon EAEVDERIO
OF OXEON LE TIS NPONYOUREVES YEVIES
KOl EMGIaRouy Th pEyiotn aEionoinon
oS, DURpava JE BNAOOEIS ToUS OTn
pEMETN tNs FenithOptimedia, emBu-
HOUY VO MPOYROTWOoUy 10 SuvoLiKg

iy

T G A

Enypidruno and v Hpepa

Bevmns EvEpyeios tns Amita
Motion.

15 EUKQIPIES Nou
JULEVES YEVIES,
Siwaoia tns ava-

W TIS EYNEIDIES PE

w1 tous afio. ToA-

VIOS VO napouv pioka wal dvros

eunpogdppoctol. Snuioupyouy To

'warahinio nepifakhov yia tn Bie-
PEUVNON VEWY BUVATOTATLIY.

H AMOWH TON MARKETERS

Kard néoo eival £@iktd, éva brand vo AEIToUpyYRoE! ws dxnpa
«EUTUZias» KOl Benikns B1G8E0NS YI0 TOUS KOTOVOALWTES Kol NOIES Eival
ol anapaitnTes npoUnoBEoLis yia KAt TETOI0;

aET0x0s pos 6ev eivar to Johnnie Walker va yivel Oxnpo eutuxias kol BETIKNS
fdBeons. Autd nou BEADUYE YEOT and TNV Kopndvio «Joy will take you furthers
Eivor va ouvBEBoULE £ VEOU E TOV KOTAVEAWTH pas 0 o kowodpyio Paon,
QUTA NS NPOOWNIKAS ENMUXIOS OlAG EXOVTOS TN XOpa WS KUpiopxo otoikeio o

[ i

wnalivation

H epyagiakn avoo@areld, 10 HEYAAD
ETOIpIKG owrdvbOAO Kal N oIKOVO-
HIKA UQESN OUVENESOV UE PEYOAES
aAAayes ons ofies Kol pe poySaies
IEXvohoyines eEEMIEEIS, BIEuwoN-
vovtas tous Millennials va yivouy
ol il emixeipnyoties. Eivar nepio-
OOTEpO aVOIXTOl OT0 vo epyocBouy
ws freelancers, va guppETEXOUY OF
start-ups n va yivouy o iBio1 gmi-

fiobpopn npos v Npoobo. Mo 1o Aoyo Outd N KoPNAaVIa XEROILONoIEI OVBpwNoUS
neEpIoOGTERD i MYOTERD YWioToUs oo Eupl KoIve yia va poipocBolv to Simd Tous
kb npoddou. H emioyh Sev Arov tuxaio, Ohol 01 NPWIOYLAIOTES TNS KOpndvios
Exouv NEooSEDCE! KOI DUVEXIZOUY va npooSctouy Nnapd Us Gnoies Buokohies
ouvavinoay, yioti Seixvouy Betikh otdon kol aiciobofios,

Mapia Mooxou, Diageo

ul10 vo koto@éper Eva brand va AETOUPYNCE! WS OXNPO cEUTUXIOS® Ko BETKAS
SI0BE0TS NPENEI Y10 OpXi va ARCE oTn YA0oa kel othy Kopsid Twy vy,
Auth n oWéyn givar nou kareuBuvel kaBE Spoon. onGgoon Kol EMKoIVLVia tns
Amita Motion, war pos epnveel KaBnpepivia va eEchiooGpUOaTE KOl VO OREDTOUOOTE
OVOTRENTIKG.,

MNa va pinoe évo brand oony kopSid twy viwy NpENE NpETo va Tous Kotahaper,
VO Yvwpidel kakd TS ouvnBEIES TOUS, TIS OVOYHES TOUS, TNV KoBNpUEpIVGTNTG TOUS
WOTE vO Bpiokel Tis oboUs ¥i0 v ToUS Xapilel onypEs EUTuXios, oTiyués nou xuifouv
BeEnkKES OVORVRCES, OTIYRES Now Eunvouy cuvoro@nipara,

Mo v Amita Motion n eyAwooos way ouvooBnpdry alha Ko Tns cutuxias,

n sy MIOOOR NS EVERYEIDS £ivon n poudiki. Kai pe xnpo t goudikn, n Amita
Mation npoopEper OToUS vEous povoBikes ko EExcwpiotés epneipies Betixns
EVEPYEIOS, HEOO ONG NOARONAES NAOUPORUESY,

Mewhiva Kéhhou, Coca Colo Tpia Eygiioy
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KEPNUOtiEs. Breavouy Ty eonotuxios
MG EMIPEIA OE OXEQN PE MPOIYOLRIE-
VES YEVIES. BEV ofouvial th okhngnh
GoOuREId QhMG ONOITOUY VO OVIOUES-
@BolV ¥ outh, Evio PAENOUV PEYAMES
EURDIPIES OTN vEO, sharing economy,
EUNVESUEVD! NG PdpKes onws ZipCar,
TaskRabbit ko Airbnb

Epuneipies ka1 ayaBa

Elprpuovo PE trv Epeuvo, ol Millennials
Bivouy peyorinepn oEio oS ELNEIPIES,
OF OXEQN JE TOUMKG Oy08a, ZUMREYOLY
EPNEIDIES 01 ONDIES BEwpolv 6T evbu-
VOPOWOUY TNV OO KO) TV KO-
WIKI TOUS TOUTOTNTO, £vid edika to Togi-
Bio Bewpouvial noMitipn Nyl ouBke-
VTIHGV ELNEIRILY MOU TOUs S1opopo-
norouy, O Millennials yicptddowy v
OTOUING TOUS JovoBikomto pECa ang
N SNIOUEYIKOTITO KOl T MPOCniKn
éngpoon. e autd nkaigio, Ta social
media Eivon 10 PESD NPooSIoDopoU TS
TOUTOTNTOS TOUS, KOI, WS media owners
wal O i6on, apedfoviar Sioprws Kaho

NEQIEXOUEVD. BEWPOUY 0TI O EJNEl-
pies s Jwhs Exouy peyohutepn aElo
otav s poipodoviol, Enions, Pooido-
VIOI NOAL O EVOS OTOV GAMD KON PJoIpd-
fovion ondWers e @ikous, omv Npo-
onAgeln Mns KOATERD MANDOEORn-
HEVLWY OnoQOoeLy,

O vEon OvBpwnon BERDUY va Ovayyid-
PEOUY TOUS EOUTOUS TOUS OF HONVGWI-
HOUS pohous Nou Tous Sivouy aiocBnon
OHONOL Kol TV QiaBnon 4t avikowy
ranou: Kohol gikon, oBEpgin, yovels.
OUVERYATES. Kdvouy ouvelSnTn npo-
ONASEID ROMEDYEIDS TLv OXEOEWN LE
OIRCYEVEND, (PINOUS KOI JE TOV ELRUTERD
KOOWD, EUvEISNTONMOoUY 10 Suvopmo
LOLIS Gl Vo LE0D on tn SoUAEID. alia
KOl HEOD ONG TS OXESEIS, T NEdyUoTa
e ToUs NoBofouy o ta evBIapEpoVTa
TOUS, To ROWOUSYIC cnetworkings ExXe vo
KOVE! AyOLEDO LE TNV QVIOAOYN ENOY-
YEMIOTIKGA KODTLV KO MEPIDOOTEPD UE
I ERRIKOIVG BorBEIn oty ENTEUER Oro
Ny, Exovios pEyOMOOEN OF NEpIBaN-
hov gpeons. of Millenmals ouvesbrio

«5 Imperatives to Market Happiness»

E€ovBpwmopds tns pdpKas

O Millennials oioBavovim EUTUXIOUEVON OTOV KOVouY ouBeEvTiKEs ouvBEoCIs.

POPOEOTNPEVES ONO EPNEIRIES NOU EXOUY vonipa, Siopen uncotigEn Kol 1otoples
NOU UNopoly v pelipootouy. O BOPKES CPEADUY vO LNooTnpilouy Ko vo SBIEUMoAUVoUY
ourn n Sdwooa

Neprovaia e vonpa

O popres cgeihouy va enevBuoouy o 16I0kTNTo MEco kol assels Kail va ta

[UHU‘GEIHGDU\I’ oinw I'IF.'ILJ!.H vﬂupun mns Eillh!'.ll'l.'(,'l'k'l-ﬂﬂr"li TOuUS E[pl_’,‘{l‘l'.'lil."'ls,_ L1|
Millennials ovointouy EPNEIRIES PE vOnpa nou Tous fonBouy vo ovanuEouy opnynpana 1o
onola [\'EiLI\.IIJI.IL..'rVUUU T TOUTCTATD TouUs

AEiEs nou Exouv oKonog

H eniBupia vo efiencinoouy t {wh Tous o1o PEYIOTO, wiei tous Millennials vo

ENEVEUOUY OTNY NPoOWNIKG tous aovantuEn, Xpemdfovio oviorkoyn cElwy nou
EIJnEFIIE.!CIU'II' ORONG, ¥I0 VO ENTUXOUY TOUS UPNAOUS OTOXOUS TOUS KOl 1"'-[[.'IF|.IL-'|'U1..'.' and 1o
brands vo CTEKovio! apuwyol otn Sobimacio outh, pEoa ond 1o TeES TOUS s XpnoTio

‘Epgpacn oto user experience

ETny Wngnokn ENcxn, ¢ vBpwno ERTIHOUY TS OUBEVTIKES EUNEIRIES, Ty

nn&uhawnur‘- ano 1oUSs OHOTIpOUS TOUS K 115 CUOTOOEIS ONo TOUS Efmous, O
HODKES OPEIROUY VO KOTOVONOoUY T nEpipevouy ol Millennials and tiv npolovimn kotnyopio
KOOI NS XPROIPONoIouY autd 10 Npeiovia i UNNpeciEs ka1 va SMeukohuvouy 1o 1oEi5 Tous
]} npmu'uum':s EHI1£I|:IIE‘.'1. B8a r:pu N EMIONS vO HHE TOVOOTELOUVY ELRCAD Ono OUTEELN O
CUOREUT

Aidxuon Tns 10TopIas TwWV NEAGTLY

O Millenmials oyonouy va poipafovian Tis ERNEIRIES TOUS JE TNV OIKOYEVEID KOI TOUS

gikous, O POPKES CEEIADUY VO KOTOVONOCUY TOUS TUNOUS ICTORIY NOU O XpRoTES
Betwpouy 611 oEIZel va poipadovio kol vo tous BonBhoouy otn Snpioupyia iomopiy nou
ovoPoBpifouy TNV EIMOVO TOUS KO EVEUYORWVOLY TNY TOUTOTNIG ToUs.

Mayri: ZenithOptimedio. « The Pursuiil of Hoppinesss
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Mooy GT1 T0 VO EIDON EUTUXIOUEVDS Eivai
KOTI Neu xpesddetor npoondBein. Avadn:
oLV SNIoURYIKOUS Tponous Souhewds
KOl EOSELOUY TO XPOUOTA TOUS OF ELNEL-
PIES NOU UNOPOUY VO LOp0oToly otoy
online kol oTov QuoKG kKoopo. Mo tous
Millennials, n Siodpopn NPOSs TNy EVDdi-
Kion eival Evo 1oEid ovodinans ok
NG LS KON EVTUXIOS.

Marketing ko1 eutuxia

Me noio 1pono PNopoly o JOPKES v
epnkoroly oto ekt twy Millennials
npos T eutuxin; Of pOpKes oEerouy
vo Bnpioupyolv EpnEIpies now Ao Bieu-
wohivouy Tous Millennials va anosr-
ooV TO OKONG Nou ENBupooy ot
N, Eronpaivel oty avakean ths n
ZenithOptimedia. H EEEMER ToUs OE Kol
VIOVIKG uneUBuvo brands, eival £vos
KOMOS TpaNos yia vo fonBhoouy tous
Millennials otrv eniicsEn tNs EUTURIOS.
Lrous Millennials opeoouy pOpRES of
OMNOIES BV QUBEVTIKG XPNOIUES. NOU
ONpOIVE! 0T TO brands npEnel va ona-
BEitouy Tv ouBEVTIKG TouSs NpoBeon vo
otoBouy Sinko otous KOtOveAOTES, OF
GAO 10 KoTavaroTing 1oLl Ogeihouy
WO EOUISO0UY OTNy NpCopopa Suvatol
UsSer experience kg Snpicupyias akios
KOs o JOPKES PETORIVOLVTON ONO
o marketing Twy NPoIoVTWY KO Urn-
PECHIY OT0 Marketing s «EuTuxiasy,
n eotioon ohAGLE. O) UOPKES QEilouy
VO OVTAOUBGVOVTAI TOV ECUTH TOUS WS
NOEGROUS UNNEEGIWAY NOU avTOnokpi-
VOVTON O BoBUtepes ovdykes: ETnv ava-
LANCN VONPOTIKLY ERNEIpIGY, otn Sig-
HOpPLION TOUTOTNTGS KOl OTNY KOTO-
KINON ONd 10 GTopo Tou eAéyxou ths
Jons tow. Onws emonpaiver n Millward
Brown oto «BrandZ Top 100 Brands
201 3w, 01 pOPRES NPENE! VO ERNDOOL:-
no EVOV UPNASTERD akeno, O koki-
LEQES LODKES EIVAI XUIOUEVES YUDLW ano
HONOID 1G0VIKG NOU NEIKAEIE) X1 OULS
NOU Ol VBPLING! Oyopadouy. ohhG oUTd
nou o dvBpownol niotedouy. ISIoitEpa
TN Yregiosn ENoxn, o pOPRES XpEId-
fovion EExGEiapo oMONG KON XOpOoKTn-
MOTIKG Mo OVIOVOKAOUY QUEBEVTIKES
EUNEIRIES, NNYQIVOVTOSs Eva Brga nepa
and 10 OVOUEVOLEVD, MW
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