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Brjpa oTnv ENIXEIPNHATIKOTNTA

Ave avriouxol
bruoupyol

LLE BIKEC TOUC
TUAMOYEC
«E0TNOavs TO
«Fashion Gates tov
Mato tou 2016 yia
va rpowénoouv
v EAAVIKT poda
EKTOC XWpac,

o0 npwrto BEpa nou ka-

Aeitolvo QVTIHETWITIoE

£vag véog oxebiaotric

Hobag 6Tav VIWoEL 6TL

eilval yeparog dnpi-

oupyIKES IBEEC Eivalva
MEPACEL OTNV ETUXEIPTHATIKN Bpa-
otnpuetnta. £ro dhpa autd ouvriBlg
ouvavta Tig peyahuteped Suokolieg,
bloitepa otav o Snpoupyog BEAEL
va npowBrjoeL tr cuAAoyn Tou oe
bLeBveg eninebo. To kEVO auTo p-
Be va kaAuye pna Beppokoitiba e
v enwvupia «The Fashion Gaten,
n onoia £Exivroe Tov Mdio Tou 2016
Kal ETPA 1dn Ta npwra g Betika
anoteAféopara.

O1 Bnoupyoi tng, Mapia Butivi-
Sou kat BayyeAng AnunTpakénou-
Aog, avantuocoouy OEIPE OXETIKDV
SpaotnprotnTwv 6@ Kal 20 MEPI-
nou ¥pdvia. To Athens Fashion Club
- Fashion School eivaLn oyohn podag
Onou pnopei kaveic va napakohou-
Oricel faoikd npdypappa onoubav
ot poba. Anpoupyoi kal ot ibol pe
Bikég toug ouhdoyéc -n Mapia pen
ouAAoyT] TN HE Yuvaikeia evbOpata
kol 0 BayyEAng pE pia gepa yuvar-
KEiwv evBupdtwy and owoloyika
vAikd, 6nwg updopata and yaia,
recycle linene, organic cotton, peta-
£t and to Zoughi kal EVMVEC Toa-
VIEG, eival avBpwnol TG podag kai
avuhapyfavovial TG avnouyies Twv
VEWV SMNHIoUpYGV and NPmTo XEpL.

To peydho papa

To Athens Fashion Business
Incubator «The Fashion Gates gival
10 vEo nadi twv Svo avrjouywv &n-
HLOUPYQV. NEITOUPYE] WG auTGvopog
OPYAVIOUOG HE TNV UNooTrplén kaiTn
gTpatnyikn cuvepyaoia tou Athens
Fashion Club, 15wtk Zxohn Mobag
- Kévtpo Aid Biou Mabnong. «H &wa-
ouvbeon tou "The Fashion Gate® pe
tov Eknaibeutikd Opyaviopo Mésag
Athens Fashion Club anoteAei kartn
Baon yia v onapgn upnAng Texvo-
yvwoiag kat npéofacr)g o eEe1bI-
KEUHEVO EKMAIBEUTIKO MPOOWIIKG,
1000 0To QVTIKEIHEVO TN pobag, doo
KOL OE EKEIVO TIG ETUXEPNHATIKOTN-
tagy eEnyouv oxnv «E¢.Iuv.e 1 Mapia
Koo Bayyeing.

AnoteAei To povabiké Fashion
Incubator-Cluster otnv EAAdéa.
AnpoupyrBnre To 2016 yia va ana-
VITIOEL OTMV avaykn Unapéng evog
HnTpomoMTiko KEVIpOU podag nou
Ba npowdnoer tnv eAAnvixr poba kat
ta tarévia tng £&w and ta olivopa
™TNE xwpag, divovrag Bripa otnv Kai-
VOTOMIQ, TIC CUVEPYOOIEG, TOV Lyt
QVTaYWVIORS KoL TNV EEWaTpEQEID.

EpyaZdpevol kai o1 5o Bnpoup-
YOi Y10 QpKETA Xpovia OTOV YWPo Trg
pébag, o kaBévag oto Bikd Tou ne-
5io &paang, SiEkpwvav Tn Suvapikr
g otnv ABnva, tnv EAAASa kai to
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EEWTEPIKS. TUVEIBNTONOILVTOL TOV
ONpavTiko avrikTuno tng bnpioup-
yiag evBUpaTog oTnv TOTIKT) OIKO-
vopia, opapatiotrnkav T poba we
kwnrpia Suvapn yia tn njuoupyia
BEoEwv Epyaoiag, MoMTIOTIKI)G avd-
nTuéng kalavamtuéng Tou Epnopiou
KaL TOU TOUPIoPo0. And tnv EPNEpia
Toug Biékpivav 611 faowd npoanal-
TOUHEVO Y10 Trv mpowenaorn tng eA-
Anvikig pobag oe AAAeg ayopég ritav
T avanTugrn TG EMYEIPTHOTIKOTN-
tac, r ouvbear g eknaibevang pe
TNV ayopd epyaciag kol Tnv napoxn
unoSopwy Mo unoatnpifouv Tov

VEO EMayyeAparia ota npaita tou
Bripara kata tnv évapén Ing eni-
Xeipnorig tou. Onwe e§nyei o Bay-
YEANC, wouviiBuwg, Ta NEpLogdtepa
eKNaIBEVTIKAG Mpoypappata podag
OE EMINESO IBIWTIKWY OYoAwV Kal
navemotnuiwv Sev nepthapfavouv
onolobrnote eibog exnaibevong
oV EMYELPRpankoTnTo. Ot oyebia-
otég anodoiroiv and Siddopeg ayo-
A€C pobag POVO PE YVWOELS GOTE Va
epyalovialyia AAoUC. SEPOUV MG
va oyebiaoouv, ahha Bev EEpouv g
va yivouv emuyeipnpatieg. OLnepio-
ootepol oxebtaoTég posag prnopei va

20-22 OxtwpPpiou 2007 | RETA“.

£youv Tig SikEC Tou ypappéc, akha
Gev yvwpilouv Boowa npaypara yia
npopnBeIeg, TipoAdynar, Snpioup-
yia enwvupiac (branding), otpatn-
yikr] TonoBETnon péoga oTnv ayopd,
TEXVIKEC MPOWBNONC TWV MPoIovTwY
(marketing), kootoAdynaor ouAho-
Y1iG, OMTIKY] EPMOPEVHaTONoinon

(visual merchandising) k.An.
»Tautdypova MPoKUNTOUV Kal
AAREG QVAYKEG Twv vEwv oxXebLla-
otwv pobag npwv Spactnponotn-
Bovv Epnopika. YIApyEL 1) avaykn,
01 QNOQOITOL TWV OXoAWY pobag kat
-
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MOI0I EINAI

OL 8V0 EUNVEVOTEG

H Mapio Butvibou

Opapa twy duo
&nuoupyov
anoteAEin
bnoupyia evoc
MnTponoMTikoy
Kevtpou Mobac,
bivovtag fnpa
TTNV KAWOTORLa,
TIC OUVEPYQOIEC,
TOV Lyt
OVTAYWVIOHO Kal
TNV EEWOTPEPEID

Ol VEOI ENayYEAUOTIEG OXESIQ0TES
va oteyalouv Tig ouhhoyég Toug oE
EvOV ENOYYEAIATIKO YWPO LE napo-
XEC UNOOTAPIENG OTNV EKKIVIOT TG
EMyEeiprong toug, va belypatilouv ta
NPOIOVTa TOUG O buyers O EQWTEPL-
KO Kal EEWTEPIKO KOl TaUTOXpova va
kaBobrnyouvtal pe nopakeia otn bn-
Hioupyia EVOg HOVIEAOU ETUYELpNONG
Busapng kal avtaywvig Tk yia Tnv
EAANVIKD KOl TNV MOyKOoua ayopas.

H xnpikdéc pe tnv kapiépa
0T0 PAPKETIVYK

H Mapia Butivibou onoubaoe
XNHIKGE ato NavemoTripio Kprtng
KOL 0T CUVEXEID OXEBI0 pobag otnv
ABrjva ka1 Fashion Business oto
Novbive ate Central Saint Martins
& London College of Fashion. Enea
ano pia EMTUXNHUEVE EnayyeApaTI-
k1] Buabpopr 18 xpovwv O Turparta
marketing kat MwAnoewv HEyahwy
noAuveBvikwv ETaIpEWDV, anogadilel
va napaitnBei KaLva PneL oTnv ne-
piméTela tng ibpuong g Sikrg Tng
EMyeiprong pobdag, ahha kait otnv
ibpuon tng oxohnc podac. Napah-
AnAa, giye ovppetacye nén o 2 em-
YEPrIHATIKOUG ETITAXUVTES pE Bid-
Kpon yua tn dnupoupyia Kawotopwy
EvBupatwy Wearable Technology. ©
npwrog, oto Eindhoven tng OhAavsi-
ag, otov Siefvr) Siaywviopo Startup
Bootcamp High Tech XL, otov onoio
kabtepwBnKe N EMYEeipnon Tng we
pia ano tig kaAUTEPES 20 ETHYEIPT)-
ol Mabag Yynang Texvoloyiag
AeBvwe. O BEUTEPOC ETMIXELPTHOTI-
KOG EMTayuvIng frav to npoypappa
Orange Grove tric oAAavBikrig npe
afeiagotnvABrva, 0ToV oNoio gup-
HETEIYE yia 2 Xpdvia yia Tnv avantugn
TLOV KAIVOTOUWY MPoIovTwy Popéal-
ung Texvohoyiag kai T Blekbiknon
EMEVBUONE ano 10 EEWTEPIKG.

To 2015, o SiBvNg opyaviopog
Premiere Vision oto MNapiol npay-
HOTOMOLEL APIEPWHA OTO EPYO TN
Mapiag otn @opéopn Texvohoyia
KOl QVAKOWEVEL yia Tipstn gopd ot
1o pEAAoV TG pobag BpiokeTatotnv
eEEMIEN TN TEXVOAOYIOC KaL TNV EV-
OWHATWAT) NG LECA OTo KaBrjpepve
Evbupa.

0 xaBnyntnig pe epnepia
otnv napaywyn

O BayyeAnc Anuntpakonouvioc,
KAWOTOUaVIOUPYOS HNXaviKGg
kal SievBuvtric ot Ixohr] Mobag
Athens Fashion Club, ritav emi ogipa
ETWV MAVEMOTNMAKOE kaBnyntrig
oto Tpnpa Lxeboopol ko Texvoho-
yiag Evbuarg oto Kihkig ka1 Eiye pa-
KPOXpOovVT ERNEIpia oTnV napaywyr
6 Plopnyaviag trg podac.

Opapa twv 500 Snpioupyv ano-
TeAEi n Bnuioupyia evog MnTpono-
Atikou Kévrpou Mobac, to onoio 8a
npowBrioet trv eAAnvikn poba £w
ané Ta oivopa g Xwpag, Sivovrag
Bripa otnv kawotopia, T cuvepya-
CIEC, TOV UYIT] OVIAYWWVIONO Kal TRV
eEwOTpEPEL. Tov OTOX0 auTo rjpBe
va kaAuper n Enpoupyia ol «The
Fashion Gates, mou ¢guhobo&eiva fo-
NERoEL ToUG VEOUE EMIXEIPNHATIES
pobag Le opapa Kal SnpoupyKeTn-
10 va Bpouv QUOIKS XWwpo oTéyaans
TNC EMYEIPNOTE TOUG OTA NpWIa
Toug Bripata, va bpaotrnplonoin-
Bolv EMIKEPNHATIKG NAPEXOVTOL TE-
XVIKr) avantuén ota npeidvia toue,
va paBouv n xprion twv «Business
Tools» KAl PUOIKA Va aroKTHgouy
TRV anapaiintn Katapiion yia In
Enpoupyia KaVOTOPWY NPOIGVTWY
KOL QVTAYWVIOTIKLY EMYEIPTOEWY
o0& naykoopo eninebo. AnevBive-
Ta1 o8 anogoitou oyohwv pobacg,
Brotéxveg kar o dooug BEAouv va
Spaotnplonoinfouy EMKEPpaTKa

OToV ¥Wpo, ot onotodnnote eninebo
g aduoibag agiag tng Blopnyaviag
evbuong. Me tnv ohokArpwon Tou
12UNVou MpoypappoTog exnaibeu-
on¢ ot Beppokoitiba podag, otveol
Snuioupyoi etopalouy Tig ouARoyEg
toug yia npofoin ot fashion shows
TOU EEWTEPLKOU KOL TILANOT) TOUG OF
Si1BvEiC EpMopIKEC EKBECEL.

H Beppokoitibo napéyeinapdhin-
Aa showroom kar uaikn oTEyaon
Twv guhhoyow Twv vEwy Snpoupywv
EVTOE TOU ¥WpPou Thg, co-working
space, TEXVIKT) unootripién ot pa-
¢ri-napaywyr) o EAAaSa kot e§wTe-
PIKG, VOLILKT] KaL AOYIOTIKA UNooThipt-
£n, opadikr cuppeToyT) OF EKBECEL
oo EEWTEPIKG Kat e-shop.

HEn, n Beppokotiba petpd Ta
npata g Beuka anoteAéopata
HETA Tr CURHETOXT] TG OF HEYAAN
epnopikr} ékBean otnv Toexia dnmou
anogacioay va CURHETAo ouy yia
npwIn gopd pe 13 Fashion Brands
nou pactnpionolovIal aToug 10-
peic évbuar, unobnar, kéaunua kat
afecoudp. «To npogil tng ékBeanc
Taiplale JE TOV OTOX0 pag oTo mpo-
ypappa ExeSiaotikrig kat Emyeipn-
HaTIKGE AvanTugng NEwv Arnjpoup-
ywv Mobag, kabuwe kal oto npogik
TV OXESI0TLV Hag, OLOTIOIoLETIEL-
poLV yia Npwtn gopad tn dnpiovpyia
Twv OUAROYLV TOUE, TV Evapén Tou
brand touc, kaBwg kai Tr ouppETOYT
toug o HieBvr) EkBeon» unootnpi-
fouv o1 BUo 1IBpUTEC TN BEpHOKDI-
tifag. «O1 oXeBIO0TEG TIOU EKTIPO-
ownovoape frav Snpiovpyoi High
Fashion kat Ox1 anAa KaTaoKEUAOTES
poUyLve.

To anoteAeopa rftav ibloitepa
BeTikd, kaBug Nén anod v NpwTn
HEpa nrjpav TIC MPGTES napayyehi-
EC aNo Kataotrjpata tng TAofakiag
yia guAdoyig pouywy kat unodn-
patwy, Evw Bpédnke o kataAAniog

avunpoownog nov 8a pnopouge va
SaBéoel Tig guAhoyig Twy oxebia-
otwv ot SieBvr) ayopd. «Mpdkeital
yia éva peyaho Showroom tng MNpa-
yac, Nou EVEKPIVE TIC CUANDYEC Twv
ayeblaotwy pag, PiAnoe pe tov kabe
Evav Eeywpiota, bewyparioape éha
ta poUXa Kal EEKIVIOaUE QUECA TIg
ouNTNOEIS yIa TNV EKNPOcWNNon
OAwv Twv oxEdlac T Pag Now oup-
HETENOUV 10 Showroom tou “The
Fashion Gate™», e§nyouv rj Mapia kat
0 BayyéAng.

«META TNV NPT QUTr) METUXNHE-
VN QUPHETOXT] pog otnv ékBeor), Tn
YVLOT) TG QYOPac Nou anoKTHoapE,
g epnelpisg piag Siebvolg éxBeong,
TIG, MPWTES MapayyEMEC KOL TNV EK-
npogwnnor pag anod to Showroom
¢ Npayac, 8a oUVEXICOUE va ent-
HEVOUHE KOl va SUVAHWVOUE TV
napouoia pag ot CUYKEKPIKEVT]
ayopad PE TNV ERNOPIKT] anoatohr]
tou “The Fashion Gate™».

wH eEAAnvikn poba kato eAARVI-
ko¢ moMTiopoe anoteAovy otabepa
£pnveuar yia noAAoug peyaloug
oikoug pédag naykoopiwe. H xwpa
pag SiaBéter ta takévia ko g IGEEC,
aAAa bev BlaBETEL QUTTV TN OTIYUT}
TG kataAAnAeg npounobeoeig ya
va avantuxBei £va véog bnpoupyocg
EKTOC OUVOpWY. AUTO TO YEYOVOC
npénelva anote Aéoel egaltripo yia
cofapr] HEAETN KOI MPOETOILOCIA PE
OKOTO TNV KATAKTNoT EVOC HEpibiou
OTNV NAYKOOLa ayopa.

Av ovuAngBoupe Ohot TNV EOWTE-
pikr] aAAayr) MoU NPETIEL VA KAVOUPE
HEOQ pag 0ToV TPONO MOV OKEPTOHa-
OTE Kal aVTIHETWI{oupE Tr) Snpoup-
yia kal TV ETUXEIPNPOTIKOTITA, TOTE
UMOPOUKE va YIVOULE NMpaypatikoi
"game changers in fashion” kainno-
PEIO BOC Va Eival ETUTUXNC Kol EEW-
TTPEIICH.




