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Nw¢ Oa prtiagete
TOo business plan

Oa TPETEL Va TIPOTOIOPITETE TOUC OTOXOUC TNC ETXEIPNOTIC 0aC

Tng lwdvvag Peviolpn
jofentouri@gmail.com
business plan eivan ol
po epyaldeio yio wibe emyei-
pnon, Téow paliov av aut
®ever Ta TipuTa e Pripara
oTov EMEPNPATIKG oTifo.

TN va «xctioeres éva anotedegpating
business plan, Ba mpérer va npoobi-
opioeTe TS oTdyors ka Tic SpaoTn-
prdTnTes TG ETEipnonc cag. Do -
pafenypa, kdnowe mbovée epomone
mow Ba oo aracyodfioouy, apyikd,
eivan T mpoidvra BEAete va woulkdre,
ywri Bewpeite 611 n emyEpnpanisi
oag iéa anotedei kahn kar fubopn
MPOTAITR, TOIEE OVAYKES TRC QYO
pmopei va kahope km 1t BiapopeTind
HIOPE] VO TPOOQEPES;

Eriong, uvRApKEl i0xupdg aviayavi-
opde ot Tepoxh dmow Békete va
SpaornpionownBleite, o 11 Koo a-
mevbiveate ki

AQos ouyKEVIPWHOETE GAEC CUTEG TIC
mhnpoqopieg, oe endpevo otdabo Ba
mpémer va Tov avaldoete. Me alao Ad-
Vi, VW0 ORMMPAoICETE TS OR0 TIE T0-
Pandws TANPOPOPIES EIvVIN YPRCIIES,
arny apoondfiad oag va avakakigeTe
av n emyeipnon oo avréyen va oralei
oTny ayopd. Av Ta cupREpGUPATA oag
sival evoiwva, 16T 1o endpevo Pripa
aag eival, orparmyikes oyebioopos o
omoios oraptileta and Ta eEng pépn:

Opyavwkh kot iepapxixhi Budp-
Bpwon: ndoa dropa Ba epydlovrm
arnw emyeipnon, o moeg BEaeig xan
1 eiboug appodidtnres Ba xouv

Owovopuds axebioopde: npafiié-
nen mifavd Savewoud, emfupnd éooda
xat £Eoba yia ™ Aemovpyia tng eToyei-
prong, medioeg ko Séomon ordyav
Marketing plan: pe mowov tpdmo Ba

To kepdnato,

N ENLXELPNPATIKNA
15£a kat

10 avBpwnivo
Suvapikd puag
enLxeipnong

eivaL ndvw an’ 6Aa

evrayBei n emgyeipnon oog oy ayopd
(mpoidvTa, Tyan, mepioyn, mpodbnan,
koG ayopds ).

NAdvo Asroupyiog: apopd ro oxe-
Baopd yia ™ Aertovpyia tne emiygipn-
ong. Npakixkd autd onpalven e ooy
1pdmo Ba ouvidovtan o appodioTnieg
ka1 o1 epyaoies peTabu Toug, Towe Ba
eivar 0 BabBéopog eEomhiopde, alha
ot wou o mpopnBeutés tne emiyei-
prame.

To tedevraio otdbio Tou business
plan mepidapfdver tnv evnpépuor
Tov. Mpfkerran, ddhoore, yo éva «Lo-
vrovds opyaviopd Tow Ba mpéne va
efehiooetn wat va mpoooppdleTa pe
[idon Tic avdykes Tne emyeipnonme, &-
oK SiopopgrvovTa amd Tic aAlayic
TOU TapaTnpotvia oty ayopd. Ohot
GooL axohovBlotv auTiv TR ToKTIKI
EYOUV CUYKPITIKG TACOVERTIII EVaVTI
Tuov umoloimuy, kabuog propoty va
wpohdBovy mibovd Mdbn woar va ava-
KOAGPOUY KPUPPEVES EUKOIPIES.
OumooTikd, o ETYEPROEIC TOW K-
votvrals doet business plan Bétouy
o Bepdhia yia 1 koddrepec Suvarée
mpoonTikée eEfMEne. Opapa, otiyos
wm peboSoloyin vivan AfEeg-whebud
o auTiv Toug Ty mpoondben.
Emesbini G yopic «feviivne n em-
xeipnon Sev eivan Suvard va wavnbel,
o Ke@Akao, n ewgepnpoTkn ibéa
i, aopaie, To aviipomvo Suvapikd
e Emyeipnong efval mdvio an’ Gha.

O EIAIKOX
MNPOTEINEI

INTHPIA XATZHITANNAKH

EKNPOLONOE-LYMBOYAQE
ENENAY TIKOIN NPOrPAMMATION,
BUSINESS FIRST :

«To enpEpnpaned oo (business

Plan NEprypApEL 10 OPapa Kot Toug
oTdRous pnog enwelpnang, koo

wepprpatio, 2) oUVIEAEL oW Ko
ELKOVT TG ENXEIPRONG NPOg 10 610,
iGioitepa onig nnyes efpopditong
*pnpatosatnond (tpdnede; K.an,
3) BonBd aTmiv KaTOVORON Kol avd-
AUon Twv EEaMEPOT WY TG Enl-
xelpnang, 4} bivel ndnpopdpnon
V10 10 EnevBUTIKG KEQAAOID KOl TO
rEPpdAalo kivnone (ndte Ba Kpelo-
otel ko nedx; Ba efoopadotel, 5)
onotedel £y oloTnpa EASYXoU Kol
napoxkoAoUBnong Twv onotede-



