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EAANVIKG ZuveDpio

Kopu@nc atnv
Etunnpetnaon MNeAatwyv

Ztic BuokoAdtepec igwe otiypéc nc sAAnviknc
EMyeIpnpatikéTnTag, o1 enayyeApacieg tng
Etunnpetnong MeAatv eMAEYOUpE VO ECTIGOOUNE
oe tponouc Biaxeipiong twv kaBnuepiviv pag
npofAnpatiopcv, oe best practices and olKovopieg
oe Kpion, oAAd ko va efetdooupe ta trends

oe digitalization ko personification, nou pag
obinyouv os eva pEAdov yEpATD NpoKAfoEIg.

Customer Service
Challenging Future

Tpitn18 AexkepPpiou, Zevoboyeio Athenasum Intercontinental

Internetionol Bpeakers

Dr. Morris Pentel

KaBe ypovo, o Or, Morris Fentel ko) oo Customer Experience Foundstion
tou onoiou Eival Hputhe <o Chasrman, npayuatonoody 500000
CLEETOMEr surveys kol YiAdBes client interviews. Yy Aoyopioous Wity
nedatEy KOl EQYETAl kOBMUERNVG OUTIHETMWNOG PE TO £PLTHPand, Toug

GO0 ka1 T OTEAEY MY NPT YPQEPAT TuY Tpnpdtoy Custonar

Service. Efte gvfkete otov Tpaneliwda khafo, e OTIg TRAEMKONLVIES

efte ato AMOveundpio, Eite orov aopoliotied kAoboo efte otn Bopnjovia, Eite oTig
Yrnnoeoies. o Or Morris Pentel gxe) otogeio kol epneipies. nou 80 adg elval Nodt po
eqofio oty ayefinoud Ko oty udonoinan Gpdoewy yia to 2013, O Morms Pertel eivai
kdtoyoc DBA [Doctor in Business Admenistration] ko) MBA, H nopouoioon tou Or, Morris
Pertal owo DuveBoo tne 180 Aexepfpiow ouny ABrvo Exel titho "Creating Positive
Experiences in Megative Stuations = best practices and valusable insighrs”

Dr. Philipp Klaus

Kotéye tn Béan tou walnynty kai epeuvit oy Epneipio nedatay kai

Ote Zrpatny ikl MOgeeTIivik 08 NOvEns o anws 1o Cranfield Unversity

School of Mansgement, UK, to Karlszad Universicy, Sweden, so LLIMESA

Unsversity in HBome ki oo CTF Service Research Center ko givm

Avwnotos AeuBuverds Mapretivye ko Zopfoulog Mageipang pe dva -‘\,(‘_
BieBvec evepyd portfiolio eToipeiciy o8 topels G PRMOTO0IKOVOIKGD

retal, ey goods kol evépyeia O topeic eEeli 5 ToU REp Aapfidvouy 1o CuUSToMEr
Experience strategy. quelity & management, marketing stretegy Kol Ty ENIppOA QUTEY OOV
OULNEPHIOPG TOU kATAVANITA KQI Ty simovopikr] enifoon Loy enigephoswow. H épeuvad
Tou Eppaviletol o8 Evo eupd ooy iMooy kol nepsoliky, oupnepidapfovopévou T
International Journa! of Market FAesearch, Journa! of Marketing Management k.o.

H nopowvoizor wou exel titho "Like Phoena from the ashes — Upportunities for the Greek
A28 sector through successful customer experience management'
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